The discovery of the Big Seven factor model of natural language personality description (Tellegen, 1993; Tellegen & Waller, 1987; Waller, in press; Waller & Zavala, 1993) challenges the comprehensiveness of the Big Five factor structure. To establish the robustness and cross-cultural generalizability of the seven-factor model, a Big Seven (Tellegen, Grove & Waller, 1991) and a Big Five (John, Donahue, & Kentle, 1991) questionnaire were administered to 2 samples: (a) a sample of 569 community-dwelling volunteers from the United States and (b) a sample of 435 Spanish native speakers from Spain. Factor structures from the self-and peer-ratings on the Spanish version of the Big Seven questionnaire largely replicated the American structure (Waller, in press). Nevertheless, some psychologically meaningful item-level differences emerged. These differences suggest that Spaniards attach negative and positive values to self-other perceptions of introversion and unconventionality, respectively. Our findings support the cross-cultural robustness of the Big Seven factors and the advantages of this structure for studying culturally specific differences in personality traitterm evaluations.
, one in particular questions its adequacy to fully represent the personality domain (Tellegen, 1993; Waller & Zavala, 1993; Waller, in press ). Tellegen and Waller (1987) , for example, noted that the Big Five was originally developed from a pool of personality descriptors that excluded evaluative terms and many state descriptors (Allport & Odbert, 1936; Cattell, 1943; Norman, 1967) . These banished terms were not considered representative of the so-called biophysical traits that were advocated by Allport and others (Allport & Odbert, 1936; Pervin, 1990 ). Yet, as discussed more fully later, many contemporary personologists (Borkenau, 1990; Hogan, 1982) believe that personality description and measurement are fundamentally evaluative activities. Recently, this idea has received empirical support from a reexamination of American-English trait terms. In the first investigation of the nonbowdlerized personality lexicon, Tellegen and Waller (1987; Waller, in press) confirmed that the Big Five taxonomy underrepresents or neglects important dimensions and descriptor classes. Specifically, based on an empirical analysis of 400 personality indicators from a representative American dictionary (The American Heritage Dictionary; , these authors found that at least seven higher order dimensions are needed in a comprehensive taxonomy of natural language personality descriptors. Tellegen and Waller labeled their dimensions the Big Seven in recognition of the fact that five of their factors were similar to, but not isomorphic with, the higher order factors of the Big Five. The two remaining dimensions in this structure-labeled Positive and Negative Valenceseemingly tap aspects of self-evaluation that are not measured by popular lexically informed personality inventories (e.g., Costa & McCrae, 1985; Goldberg, 1992; John etal., 1991) .
In this article we claim that the Big Seven factor structure challenges the comprehensiveness of the Big Five. We defend this position by demonstrating the cross-cultural and cross-language robustness of the Big Seven in Spanish and American samples. We also provide evidence for the cross-target robustness of the Big Seven using peer-and self-ratings in the Spanish sample. To further strengthen our claim, we demonstrate that our findings cannot be attributed to unrepresentative sampling of participants or personality terms by reporting the factor structure of a recently developed Big Five questionnaire (John et al., 1991) in both the Spanish and American data sets. Finally, we report the joint factor structure of the Big Seven and Big Five questionnaires as a means of testing the content overlap of these competing models of lexically derived personality descriptors. In the sections that follow we (a) discuss issues in the development of natural language personality taxonomies, (b) consider why previous lexical studies have failed to uncover the evaluative dimensions of the Big Seven, and (c) review recent findings that support the robustness of these evaluative constructs.
Issues in the Development of Natural Language Personality Taxonomies
Despite the more than 100 years of the taxonomic tradition (Galton, 1884) , personality psychologists still disagree over such fundamental topics as the selection, classification, and nature (descriptive vs. explanatory) of the personality terms that warrant inclusion in a comprehensive lexical taxonomy of personality descriptors. For instance, researchers disagree on such basic issues as: (a) the domain coverage of the descriptor taxonomy: Should the taxonomy focus on stable traits, or should it also include state terms and social evaluations? (Allport & Odbert, 1936; Waller & Zavala, 1993) ; (b) the most suitable linguistic units for a personality taxonomy: Should the taxonomy focus on descriptive predicates, (i.e., adjectives), or should it also include nouns, verbs, or phrases? (Buss & Craik, 1983; De Raad, 1992; De Raad & Hoskens, 1990; De Raad, Mulder, Kloosterman, & Hofstee, 1988; Hofstee, 1990) ; and (c) how to conceptualize the evaluative component in personality descriptors: Does the evaluative component represent substantive variance or individual differences in response-set strength? (Hofstee, 1990; Peabody, 1967 Peabody, ,1987 Saucier, 1994) .
To clarify these issues, lexical researchers have recently developed criteria to appraise personality taxonomies. According to one recent proposal (John, Angleitner, & Ostendorf, 1988) taxonomies should be evaluated in terms of their generalizability, comprehensiveness, and external validity. The generalizability of a personality taxonomy is assessed by the robustness of its dimensional structure across samples, raters, cultures, and languages. The comprehensiveness of a personality taxonomy refers to its content validity, or its ability to fully represent the domain of personality description. Finally, the external validity of a personality taxonomy refers to the network of theoretical constructs that are predicted by the traits in the taxonomy. In the next section we briefly review alternative personality taxonomies in light of these criteria.
Lexically Derived Personality Taxonomies
Presently, the Big Five factor structure represents the most popular lexically derived personality taxonomy. The historical development of the Big Five has been chronicled in scholarly reviews by John (1990; John et al., 1988) , Goldberg (1993) , and Waller (in press) , and thus we do not review this history in detail. However, several milestones in this history warrant consideration because they reveal the definitional boundaries of the Big Five and they elucidate why these boundaries do not encompass primary dimensions of self-evaluation. One early milestone that is often not sufficiently acknowledged by advocates of the Big Five is that the five dimensions were originally 'discovered' from a series of overlapping (Waller & Ben-Porath, 1987) descriptor pools that were assembled by Allport and Odbert (1936 ), Cattell (1943 ), and Norman (1963 . The Herculean efforts of these investigators were energized by a desire to develop a comprehensive taxonomy of natural language personality descriptors. A consistent finding from this work is that five broad dimensions-now called the Big Fiveadequately describe the covariance structure of the trait terms in these descriptor pools (see Goldberg, 1993 , and references cited therein). On this point there is much agreement. A more contentious issue is whether these five factors "are both necessary and reasonably sufficient for describing at a global level the major features of personality" (McCrae & Costa, 1986 , p. 1001 . As noted by Tellegen and Waller (1987; Tellegen 1993; Waller, in press; Waller & Zavala, 1993) , literally thousands of personality descriptive terms-such as evaluative and state descriptors-were excluded from consideration in the aforementioned lexical studies. Therefore, considering the banishment of these potentially informative descriptors, and the methodological truism that "Whether or not a given factor appears in a particular study is a direct function of the selection of variables" (Gorsuch, 1983, p. 336) , one cannot help wondering whether additional factors would have emerged in these studies if the original taxonomers had used less restrictive exclusion criteria when culling candidate trait terms.
Motivated by this question, Tellegen and Waller (1987) conducted the first study of the American-English lexicon to use purposefully nonrestrictive exclusion criteria when selecting personality indicators. Stated otherwise, these researchers did not exclude the so-called evaluative terms or state terms from their indicator list. Using a stratified sampling method, 400 personality descriptors were chosen nonrestrictively from the American Heritage Dictionary of the English Language (1985) . When self-ratings on these terms were organized by factor analysis, seven broad personality dimensions emerged (see Waller, in press, for a description and discussion of this work). Tellegen and Waller christened these dimensions the 'Big Seven' because five of their dimensions were similar to the Big Five. The two remaining factors appeared to tap positive and negative aspects of self-evaluation, and consequently they called these factors Positive and Negative Valence. Illustrative markers of Positive Valence include: excellent, special, impressive, skilled, without equal and matchless, whereas representative markers of Negative Valence include: evil, wicked, awful, disgusting, deserve to be hated, and immoral. Rather than consider these dimensions as representing individual differences in response set strength, these authors argued that Positive and Negative Valence represent enduring self construals of global evaluation. This notion that evaluative tendencies represent traits or stable self images is also consistent with recent formulations of the personality disorders. For instance, the Diagnostic and statistical manual of mental disorders (4th ed.) (American Psychiatric Association, 1994) criteria for borderline personality disorder notes that a person diagnosed with borderline personality disorder has "a self-image that is based on being bad or evil. . . ." (p. 651). People with Narcissistic personality disorder view themselves as "superior, special, or unique. . . ." (p. 658). Although these examples illustrate extreme forms of self-evaluation, in a later section we demonstrate that Positive and Negative Valence factors also emerge reliably in nonclinical samples from two cultures.
Labels for the other five dimensions were not adopted uniformly from the Big Five tradition because several of Tellegen and Waller's factors differed in important aspects from their Big Five counterparts. For example, in the Big Seven, Extraversion and Neuroticism are called Positive Emotionality and Negative Emotionality, respectively, in recognition of the emotional core of these higher order factors (Tellegen, 1985; Watson & Clark, 1992) . This interpretation of the 'Big Two' is consistent with recent attempts to acknowledge the affective organization of personality (Larsen & Ketelaar, 1991; Meyer & Shack, 1989; Tellegen, 1985; Tellegen & Waller, in press; Watson & Clark, 1992) . The Big Five Openness to Experience or Intellect factor is called Conventionality in the Big Seven framework because of the large number of conventionality-radicalism terms in the natural language that load on this dimension. Thus, although supporting evidence for the Big Five has accumulated for some time, we believe that the Big Seven provides a more accurate structural representation of natural language personality terms because this broader model was developed from a nonexpurgated descriptor pool. In the Big Seven, no class of personality terms was discriminated against, and consequently, the true diversity of the personality lexicon was allowed to define the natural boundaries of this taxonomy.
A fundamental idea in taxonomic personality research, an idea that has come to be known as the lexical hypothesis, is that "[t]hose individual differences that are most salient and socially relevant in people's lives will eventually become encoded into their language. . . ." (Goldberg, 1982, p. 204) . Accordingly, personality dimensions that are deemed important for large classes of humans across different cultures and historical epochs will be represented by descriptive predicates in many languages (John et al., 1984) .
To date, cross-cultural replications of the Big Five have been carried out in many languages, including German, Dutch, Japanese, Chinese, and Tagalog (Bond, Nakazato, & Shiraishi, 1975; Church & Katigbak, 1988; John et al., 1984; Yang & Bond, 1990) . Moreover, dictionary-based personality taxonomies in languages other than English have been developed in Dutch, German, and Hebrew (Almagor, Tellegen, & Waller, 1993; Angleitner et al., 1990; Brokken, 1978; De Raad & Hoskens, 1990; De Raad et al., 1988 ; see also John et al., 1988 , for a review). Generally speaking, this work reveals that at least four of the Big Five factors-Extraversion, Agreeableness, Conscientiousness, and Emotional Stability-are cross-culturally robust (Digman, 1990; John, 1990; Yang & Bond, 1990) . Unfortunately, this literature does not speak to the cross-cultural robustness of the Positive and Negative Valence dimensions of the Big Seven for reasons that were adumbrated above. Therefore, we wondered whether these additional natural language dimensions, and the alternative interpretations of the Big Five that are offered by the Big Seven, will emerge in cross-cultural personality research that includes representative trait markers from the Big Seven. With this question in mind, we administered Big Seven and Big Five questionnaires to American and Spanish samples.
Method

Participants
To study the cross-cultural robustness of the Big Seven and Big Five factor structures we obtained personality ratings from native residents of America and Spain. Our American sample included 569 participants (140 men and 429 women) with a mean age of 37.23 years (SD -15.63). These individuals were drawn from the participant pool of the California Twin Registry (Waller, in press ). One of the strengths of this registry is that it represents the cultural, educational, demographic, and economic diversity of one of America's most populated states. Our Spanish participants were drawn from two large public universities in Spain: the Universidad Autonoma de Bellaterra and the Universidad de Barcelona. This sample included 435 participants (83 men and 352 women) with a mean age of 23.71 years (SD = 4.04).
Measures
All participants completed Big Seven and Big Five questionnaires. The Big Seven questionnaire is called The Inventory of Personal Characteristics (IPC-7; Tellegen et al., 1991) . This instrument contains 161 Likert (4-point) scored items that were developed from previous factor analytic work on American-English, natural language personality descriptors (Tellegen & Waller, 1987) . Recent work on the IPC-7 (Waller, in press) demonstrates that the items of this questionnaire accurately represent the seven dimensions of the Big Seven. A fuller description of the psychometric properties of the IPC-7, which reports the item-level factor structure, scale reliabilities and heritabilities, is available elsewhere (Waller, in press ). The seven high-order factors of this questionnaire are called: (a) Positive Valence (PVAL), (b) Negative Valence (NVAL), (c) Positive Emotionality (PEM), (d) Negative Emotionality (NEM), (e) Conscientiousness (C), (f) Agreeableness (A), and (g) Conventionality (CNV). In our cross-cultural comparison of the Big Seven factor structure, the 10 best markers of each factor from a previous analysis of the IPC-7 (Waller, in press) were selected. This procedure allowed us to work with a 70 item, rather than a 161-item, Big Seven questionnaire.
The Big Five questionnaire that we used is called the Big Five Inventory (BFI; John et al., 1991) . This adjective-based questionnaire was developed from extensive analyses of the Adjective Check List (ACL; Gough & Heilbrun, 1983) . The 43 adjectives of the BFI have been shown in previous studies (John, 1989 (John, ,1990 to be univocal, prototypical markers of the Big Five dimensions: (I) Extraversion (E), (II) Agreeableness (A), (III) Conscientiousness (C), (IV) Neuroticism (N), and (V) Openness (O). A description of the psychometric characteristics of the BFI scales is reported in John et al. (1991) .
Translation of Measures
The conceptual equivalence or meaning symmetry of language-based psychological measures is an indispensable requirement for valid crosscultural comparisons (Berry, 1980) . One-way translation of a personality scale is not sufficient for demonstrating the appropriateness of the scale for cross-cultural research. Rather, cross-cultural researchers must engage the help of bilingual assistants to back translate the items into the original language. Before conceptual equivalence for a questionnaire can be claimed, the original and back-translated items must be semantically isomorphic.
During the questionnaire translation phase of our study, the backtranslation methods of Brislin (1980) were used. Using standard Span-ish-English and English-Spanish dictionaries, the first author (VB) translated the IPC-7 and BFI items into Spanish. Next, using the same dictionaries, a bilingual assistant (who holds a Ph.D. in Spanish) independently translated the items into English. When discrepancies occurred, the first translator reviewed the meaning and psychological implications of the original item with the second translator. This process of translating, and independently back translating, continued until semantic equivalence for all items was achieved. The translated items from the two questionnaires were assembled into a single booklet. Fivepoint and six-point rating scales were used for the Big Seven and Big Five items, respectively. We retained the original response format for these items so that the results of our study would be directly comparable to those of previous studies with these measures. The complete list of IPC-7 items, along with their Spanish translations, is reported in the Appendix.
Results
To study the cross-cultural and cross-language similarities of the Big Seven and Big Five factor structures we relied on five data sets. These samples included: American and Spanish selfratings on the IPC-7 and the BFI, and Spanish peer-ratings on the IPC-7. Prior to our main analyses the item responses in each data set were ipsatized (within subject standardized) to minimize a response set bias that can obfuscate the underlying factor structure of multipoint personality ratings (Hamilton, 1968) . Although ipsatization alters correlations in small item pools, beyond that associated with the removal of response set variance (see Dunlap & Cornwell, 1994 , for a recent review), in large item pools, such as the IPC-7 and BFI, this is not a problem. In our experience-and the experiences of other investigators in this area (Goldberg, 1992; Peabody & Goldberg, 1989; Yang & Bond, 1990 )-ipsatized personality ratings yield 'cleaner' factor structures than nonipsatized ratings. We also examined the nonipsatized factor structures for analytic completeness and found the results of the latter analyses to be essentially identical to those of the former. Moreover, because our samples included men and women who were heterogeneous with respect to age, the linear and quadratic effects of these demographic variables were partialled from the item responses prior to the structural analyses. Failure to consider these sources of item covariation can also obfuscate the factor structure of personality ratings (Waller & Meehl, 1994) . In the remainder of this section we refer to the IPC-7 and BFI as the Big Seven and Big Five inventories.
In our first analysis we examined the factor structure of the Big Seven inventory in the American sample. Our goal in this analysis was to derive a representative, American-based factor structure that could be compared to the Spanish self-and peerrating solutions for the Big Seven items. We felt confident that the 70 items that were chosen for this study would yield a robust seven factor solution because these items were found to be the most salient Big Seven markers in a previous investigation (Waller, in press ). In the following analyses, however, we allowed the data, rather than our feeling states or theoretical wishes, to determine the most compelling dimensional representation for these items.
The eigenvalue plot for the reduced Big Seven inventory in the American sample indicated that seven factors could account for the primary sources of interitem covariation. The first 10 eigenvalues from the 70 X 70 interitem correlation matrix (with squared multiple correlations in the diagonal) were: 7. 78, 4.67, 3.40, 3.17, 3.14, 2.23, 1.68, 1.06, 0.91, 0.67 . Eigenvalue plots are only suggestive, however, rather than definitive regarding reduced matrix rank, and consequently we also assessed the psychological meaningfulness of alternative factor solutions that ranged from five to eight factors. We believe that the varimax-rotated seven-factor solution yields the most compelling structure for these data and that this solution is easily recognizable as the Big Seven. The factor loadings from this analysis are reported in Table 1 . The factors in this table were constrained by the rotation method to remain uncorrelated. When the factors were allowed to go oblique, using a Promax rotation, the highest interfactor correlation was only 0.35 between Conscientiousness and Conventionality, and the mean and median interfactor correlations were 0.135 and 0.13, respectively. Thus, the orthogonal solution accurately reflects the natural organization of the items and is mathematically easier to interpret.
Having arrived at a representative factor solution for the American data, we next analyzed the Big Seven item pool in the Spanish sample. The first 10 eigenvalues from the correlation matrix (with squared multiple correlations on the diagonal) of the Spanish self-ratings on the Big Seven were: 6.90, 5.51,4.21, 3.28, 2.60, 1.88, 1.52, 1.18, 0.92, 0.86. These values show a moderate break after the seventh latent root, suggesting that a seven-factor solution accounts for the brunt of the matrix covariance. To assess this hypothesis more formally, varimax-rotated factor solutions, with five to eight factors, were carefully examined. Consistent with our hypothesis, the seven-factor solution provided the most psychologically compelling structure for these data. This solution is reported in Table 2 .
A comparison of Tables 1 and 2 reveals a noteworthy degree of cross-cultural and cross-language robustness for the Big Seven factor structure in the self report domain. Several of the corresponding factors between the two samples are virtually identical with one another, although the structures do show several intriguing item-level differences. For example, several (-) Conventionality markers in the American sample, such as Unusual and Odd-Peculiar, emigrated to the Positive Valence dimension in the Spanish sample. These evaluative terms have been interpreted (Waller, in press) as reflecting extreme degrees of psychological Openness (i.e., Unconventionality, in the Big Seven perspective) for American participants. Our findings suggest that for Spaniards, they are related to more positively valued self-portrayals. Interestingly, the term Strange, which is also a (-) Conventionality marker in the American data, emigrated to the negative pole of Positive Emotionality. For Spaniards-at least as advertised in popular literature-extroverted sociability is a normatively valued personality trait (Hooper, 1987; McVeagh, 1990) . Highly introverted Spaniards, or Spaniards with poor social skills, might harbor feelings of uneasiness and self perceptions of strangeness (see Benet, 1994 , for an independent replication and similar interpretation of these results). These findings are discussed in more detail in a later section of the paper. First, we examine the factor structure of the Big Seven items using peer ratings in the Spanish sample.
In the Spanish peer ratings, the first 10 eigenvalues from the Big Seven correlation matrix (with squared multiple correlations on the diagonal) were: 7. 43,4.39,4.16, 3.48, 3.40,2.41, 1.66, 1.05, 1.04, 0.80 . The overall profile of these eigenvalues is similar to those of the previous analyses and demonstrates Note PVAL = Positive Valence; NVAL = Negative Valence; PEM = Positive Emotionality; NEM = Negative Emotionality; C = Conscientiousness; A = Agreeableness; CNV = Conventionality. All loadings multiplied by 100. Loadings a 1301 are in boldface. Note. E = Extraversion; A = Agreeableness; N = Neuroticism; C = Conscientiousness; O = Openness. All loadings multiplied by 100. Loadings a: 1301 are in boldface. dimensional robustness across cultures and targets for the seven-factor model. However, dimensional robustness and factorial robustness are not equivalent concepts. Consequently, we also inspected varimax-rotated factor structures for these data and found that the seven-factor solution was easily recognizable as the Big Seven structure. This factor pattern is reported in Table 3 . Notice the similarity between the factor loadings in Table 3 with those of Table 2. Table 3 offers the first evidence that the Big Seven factor structure is not unique to the selfrating domain, and that at least for Spaniards, it also accounts for the primary sources of variance in personality peer ratings. However there are a few minor differences between the structures that warrant comment. For instance, in the peer rating solution the items Unusual and Odd are no longer primary markers of Positive Valence, though they do show sizable secondary loadings on this dimension. This suggests that the emigration of these markers from (-) Conventionality to Positive Valence is not a fluke of our self-rating data, but that these quantitative differences between the American and Spanish factor structures reflect qualitative cultural differences in views of the self and others.
We believe that the aforementioned analyses support the validity of the Big Seven factor structure in American and Spanish cultures, and in the self and observer domains. Other researchers might claim that our iconoclastic conclusions-that is, that the Big Five are not Big enough!-reflects unpropitious sampling of items and participants, and that if we had included more representative Big Five markers in our analyses the Positive and Negative Valence factors of the Big Seven structure would have been subsumed by more familiar dimensions. The soundness of this alternative interpretation of our findings can be tested in at least two ways. First, because both the American and Spanish participants in our study completed a well-validated Big Five questionnaire (John et al., 1991) we were able to test the "poor subject-sampling" hypothesis directly. For instance, if our analyses failed to uncover a Big Five factor structure for the BFI in the American sample we would suspect the integrity of our data. However, we note that because our study is the first to assess the Big Five model in a Spanish sample, a failure to corroborate the Big Five in the Spanish data would be epistemically ambiguous. We suspected that the probability of such a failure was low because the Big Five factor structure has been replicated in several Western European languages and cultures (Caprara, Barbaranelli, Borgogni, Perugini, 1993; John et al., 1984) . Nevertheless, it was important to test directly this hypothesis. Table 4 reports the varimax-rotated factor structure for the Big Five inventory in the American sample. The first 10 eigenvalues of the correlation matrix (with squared multiple correlations on the diagonal) were: 4.98, 3.60,2.69,2.06, 1.67,0.88, 0.63, 0.49, 0.45, 0.40. As predicted, a noticeable break occurs after the fifth eigenvalue, a finding that supports a five dimensional structure for this questionnaire. When factor solutions that ranged from four to six factors were carefully examined, the varimax-rotated five-factor solution made the most psychological sense. As reported in Table 4 , the 43 items of the BFI provide a well-defined, simple-structure representation of the Big Five factor model. Only one item, Reliable, failed to load on its targeted dimension (Conscientiousness); and thus 98% of the predicted loadings were realized. We conclude from this result that the individuals in our American sample are sufficiently diverse with respect to the Big Five dimensions to ensure that a robust Big Five factor structure could emerge in item pools with sufficient item coverage. Of course, a Big Seven Factor structure could also emerge given sufficient representation of the Positive and Negative Valence dimensions. A logical conclusion, then, is that our previously reported seven dimensional solution for the American self-rating data on the Big Seven questionnaire cannot be attributed to quirky sampling characteristics of our participant pool.
Having satisfied ourselves that the Big Five questionnaire provides a compelling Big Five structure in our American sample, we next tested whether a similar structure would emerge Note. E = Extraversion; A = Agreeableness; C = Conscientiousness; N = Neuroticism; O = Openness. All loadings multiplied by 100. Loadings a 1301 are in boldface.
from the Spanish self-ratings. The first 10 eigenvalues from the correlation matrix (with squared multiple correlations on the diagonal) for these data were: 4.92,3.60,2.55,2.45,1.55,1.08, 0.68, 0.56, 0.52, 0.44. The moderate break between the fifth and sixth eigenvalues in the eigenvalue profile suggests that a five dimensional solution is plausible. This hypothesis was corroborated when we examined alternative varimax-rotated solutions for the Big Five items. The final factor structure for the Spanish self-ratings in the Big Five inventory is reported in Table 5. As can be seen in this table, the major features of the Five Factor model are immediately recognizable. Although a couple of items failed to load strongly on their targeted dimensions (e.g., Curious, Assertive), for the most part these data provide additional evidence for the Big Five model when the item pool is restricted to carefully selected Big Five markers.
A second means of evaluating the structural validity of our results, and the domain coverage of our Big Seven item pool, is to perform a joint factor analysis of the Big Seven and Big Five questionnaires. This analysis was performed in the American and Spanish data sets. For the American data, the first 10 eigenvalues of the 113 X 113 item correlation matrix (with squared multiple correlations on the diagonal) were: 11. 41, 7.78, 5.18, 4.75, 3.74, 3.35 , 2.14, 1.83, 1.54, 1.33. The corresponding eigenvalues in the Spanish sample were: 11.17, 8.95, 5.98, 5.46, 3.30, 2.75, 2.14, 1.84, 1.72, 1.50 . Although these eigenvalue profiles are less informative than those previously reported (in the sense that they do not suggest strongly seven-or five-factor models), when the various rotated solutions were inspected the evidence in favor of the seven-factor model was overwhelming. For instance, when we examined the five-dimensional solution for the joint factor analysis in the American data, 50% of the Big Seven markers for Positive and Negative Valence failed to load saliently (defined as a loading S: .30) on any of the five dimensions. Similar results were found in the Spanish data. Tables 6 and 7 report the varimax-rotated, seven-factor solutions from these analyses. These tables reveal that even when univocal markers of the Big Five factor structure are included with Big Seven markers, a robust and psychologically imperious Big Seven structure emerges. Notice that in the joint factor analyses the Positive and Negative Valence factors are defined almost exclusively by Big Seven items. Indeed, only one Big Five marker, Ingenious, loaded on Positive Valence in the American and Spanish solutions, and none of the Big Five markers loaded on Negative Valence. This finding represents cogent evidence that Positive and Negative Valence are psychologically differentiated personality constructs that cannot be subsumed by the Five Factor model. These analyses offer additional findings that warrant comment. For example, paralleling the Spanish peer-and selfreport data on the Big Seven inventory, in the Spanish joint factor analysis, the terms Unusual and Odd-Peculiar continue to be salient markers of Positive Valence. Notice, moreover, that the paragon Conventionality marker, Conventional, also loads saliently on Positive Valence in the Spanish joint factor analysis, a finding that further bolsters our earlier interpretation that unconventionality-as represented by such terms as Unusual, Odd, Peculiar, and (reversed) Conventional-is a positively valued trait in Spanish society. 1 Discussion Using a cross-cultural and cross-target design, a primary goal of our study was to demonstrate that the Big Seven factor struc-1 We also measured the congruence between the respective factor solutions with the Kaiser-Hunka-Bianchini (KHB; Kaiser, Hunka, & Bianchini, 1971 ) index of factor similarity. This procedure projects factors from two solutions into a common space and calculates the cosines of the angles for corresponding test vectors. These cosines can be interpreted as correlations between corresponding test vectors. The overall KHB index represents the average cosine across all test vectors. The obtained similarity indices were as follows: (a) The American and Spanish Self Rating on the Big 7: .903; (b) The Spanish Self and Peer Ratings on the Big 7: .938; (c) The American and Spanish joint factor solutions for the Big 7 and Big 5: .890. These values provide additional evidence for the cross cultural robustness of the Big 7 factors. Note. PVAL = Positive Valence; NVAL = Negative Valence; PEM = Positive Emotionality; NEM = Negative Emotionality; C = Conscientiousness; A = Agreeableness; CNV = Conventionality. Big Seven descriptors are underlined. All loadings multiplied by 100. Loadings a 1301 are in boldface.
ture captures the major sources of variance in self-and peerratings on American, lexically derived personality descriptors. A secondary goal was to demonstrate that the widely accepted Big Five factor structure (McCrae & John, 1992 ; though see Waller, in press) cannot subsume the Positive and Negative Valence dimensions of the Big Seven (Tellegen, 1993; Waller & Zavala, 1993; Widiger, 1993) . To achieve these goals we analyzed five data sets from American and Spanish participants who completed self-and peer-ratings on Big Seven (Tellegen et al., 1991) and Big Five (John et al., 1991) questionnaires. Despite well-known difficulties that are encountered when endemic personality questionnaires are transported to foreign languages and cultures (Brislin, 1980) , our results revealed impressive similarities among the Big Seven factor structures in the American and Spanish samples and the self and observer data. However, our findings also revealed some intriguing differences between the American and Spanish Big Seven solutions. For instance, we found that Americans and Spaniards attach evaluatively different meanings to markers of the Conventionality continuum. In all Big Seven structures from the Spanish data, several Conventionality markers loaded prominently on the Positive Valence (e.g., Odd-Peculiar, Unusual-Unconventional, Conventional), or (reversed) Positive Emotionality (e.g., Strange) dimensions. In aggregate, however, our findings provide strong evidence for the cross-cultural generality of the Big Seven. Assuming that we accept the veracity of these findings, can we claim that the Big Seven provides a universal framework for personality description? Or, taking a less ambitious stance, can we claim that the Big Seven represents a compelling framework for organizing Spanish personality descriptors? For both of the questions the answer is no, for the following reasons. First, our study utilized an imposed-etic design (Berry, Poortinga, Segall, & Dasen, 1992) to test the generality of the Big Seven factor structure in a Spanish sample. In this design, we administered a translated version of a Big Seven questionnaire-a questionnaire that was originally developed to reflect the structural organization of the American English personality lexicon (Tellegen & Waller, 1987) -to a large sample of Spaniards. Thus, before claiming that the Big Seven truly represents the structure of Spanish personality descriptors, investigators must first apply an emic design that is sensitive to culturally specific aspects of personality organization in Spain. In this latter approach, trait terms would be sampled from the entire corpus of Spanish personality descriptors, rather than imported from America (Benet, 1994) . We do not wish to understate the value of etic designs in cross-cultural research, however. The importance of our study rests not on its ability to prove the universal status of the Big Seven factor structure, which was not our intention, but rather on its ability to demonstrate that the seven dimensions of this structure-and especially the Positive and Negative Valence dimensions-represent something more than a model of how Americans organize natural language personality trait terms.
As noted previously, our findings also provide evidence for culturally idiosyncratic differences for several Big Seven markers. For instance, several (-) Conventionality items in the American data were markers of Positive Valence and ( -) Positive Emotionality in the Spanish data. Certainly, these associative patterns are suggestive of the specific societal values that Spaniards attach to perceptions of unconventionality and introversion. To fully appreciate these associations, first consider recent cross-cultural research on value orientations.
That cultures differ on value orientations is a prominent theme in contemporary cross-cultural research. Among the diverse value orientations that have been described in recent years (Hofstede, 1980; Schwartz & Bilsky, 1990; see Berry et al., 1992 , for a review), one in particular-the individualism-collectivism distinction (Triandis, 1990 )-seems most relevant for interpreting our results. Individualism and collectivism describe an individual's orientation toward person-centered (Agentic) or public-centered (Communal) aspects of social existence. In individualistic societies, evaluations of the self and others are based primarily on personal achievement, excellence, the uniqueness of personal attributes and independence (Oyserman, 1993; Spence, 1985) . In collectivist societies, on the other hand, evaluations of self and others are based on whether an individual 'belongs to' or 'fits in' to a social network that stresses interdependence (Markus & Kitayama, 1990; Oyserman, 1993) .
The United States is often described as an individualistic society par excellence (Hofstede, 1980; Spence, 1985) . As a group, Americans place a high value on personal success and uniqueness, and not surprisingly, the American English lexicon contains numerous terms denoting uniqueness and self-worth. Many of these terms are markers of the Positive Valence dimension of the Big Seven, which indicates that in self or other ascriptions of personality these terms cohere in an organized manner. Certainly, to describe oneself or others as Outstanding, Admirable or High ranking, requires the kind of cognitive selfother differentiations that are fostered by an individualistic value orientation.
Spain, on the other hand, is usually described-along with other Southern European and Latin American cultures-as a predominantly collectivist society (Markus & Kitayama, 1991; Triandis, 1990) , and our results support this characterization. For example, we found that Spaniards place a high value on the social facets of Positive Emotionality. Spaniards who are low on Positive Emotionality describe themselves as being a loner who is reserved and quiet. By itself, this finding is not unusual because these markers also define low Positive Emotionality in the American sample. However, in contrast to Americans, Spaniards who are low on this dimension also describe themselves as being strange. The conjunction of introversion and strangeness is also found in Spanish peer ratings. Overall, these results support the contention that collectivist societies-such as Spainvalue affiliation (Markus & Kitayama, 1991) .
Nevertheless, our results also reveal that Spaniards value being different from the collective. For instance, in the Spanish self-ratings, terms such as Unconventional, Peculiar and Odd load on the same dimension as Outstanding, Admirable, and High Ranking! This finding suggests that Spaniards also endorse a 'radical' form of individualism. Certainly in their selfother evaluations, Spaniards go well beyond the achievementbased perceptions of excellence and uniqueness that characterize the American Positive Valence dimension.
In summary, Spaniards hold two seemingly contradictory values. On the one hand they value social interaction-that is, being with people-whereas, on the other hand, they value social distinction-that is, being different from people. As Vega McVeagh (1990) -an American correspondent in Spain-observed in her recent portrayal of Spaniards:
" gregariousness is the norm. This does not conflict with individualism in the Iberian sense when one realizes that the larger the gathering, the larger the potential audience and the opportunity for showing offand announcing 'this is me" . . . . An internal selfsufficiency expressed through wit, grandiloquent phrases, appearance, courtesy, generosity, and pride. The result is that often the most arrogant person is the most charming" (italics added, McVeagh, 1990, p. 68 ).
In conclusion, our study demonstrates that the Big Seven factor structure that characterizes self-ratings on American English, natural-language personality descriptors can also be recovered in Spanish self-and peer-ratings of personality. Factor structures for a Big Seven and Big Five questionnaire were very similar in the two cultures. Moreover, joint factor analyses of the two questionnaires yielded congruent seven-factor solutions that included the recently described Positive and Negative Valence dimensions (Tellegen, 1993; Tellegen& Waller, 1987; Waller, in press; Waller & Zavala, 1983) . These dimensions played an important role in our results. Because our study included markers of the self-other evaluation factors, we were able to elucidate psychologically meaningful differences in the ways in which Americans and Spaniards evaluate Conventionality and Positive Emotionality trait indicators. These differences would not have been uncovered had we limited our study to the widely accepted Big Five factor structure, a result that supports our view that previously banished evaluative terms should be reintroduced into lexically derived personality taxonomies. This idea is also consistent with several converging themes in contemporary personality theory. Borkenau, for example, believes that "the main purpose of trait terms is not so much to describe but rather to evaluate people . . . ." (italics added, Borkenau, 1990, p. 394) . Hogan contended that "the primary function of trait ascription is to evaluate other people. . ." (italics added; 1982, p. 60) . Buss (1991) expresses similar views. Perhaps these opinions reflect a growing consensus on the importance of evaluation in personality description and measurement. If they do, then isn't it time to evaluate the Big Five?
